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DEFINITIONS 
 

§ “The Association" means the Direct Selling Association; 
§ "Direct Seller" means any natural or legal person involved in Direct Selling in any capacity; 
§ "Direct Selling" means the Direct Selling of Consumer products either in the home or away from 

normal retail premises by which a salesperson either: demonstrates the product, either 
physically or digitally or presents a product catalogue; or, collects an order; or arranges for the 
delivery of the products; or collects payment for the product or arranges for credit; 

§ “EEA” means the European Economic Area; 
§ "Member" means a Member of the Association and includes its employees; 
§ "Product" means any goods or services; 
§ “SELDIA” refers to the organisation of that name which is the European Federation of Direct 

Selling Associations; 
§ “Third party supplier” is a person or organisation which is not a Direct Selling Association 

Member and which, as a result of Direct Selling activity by a Direct Selling Association Member 
(or a Direct Seller acting for the Member), enters a contract with a Consumer to supply products 
(goods or services) to the Consumer. Typically, this occurs where the Member is a field 
marketing organisation commissioned by the third-party supplier to market the latter’s products; 

§ “WFDSA” means the World Federation of Direct Selling Associations. 
 
OBLIGATIONS OF THE DIRECT SELLER 
 
1.1 In selling / supplying goods or services, Direct Sellers will comply with this Code of Conduct and 

all law relevant to that sale / supply. 
 

1.2 Direct Sellers have a responsibility to be aware of their legal obligations, including those relating 
to income tax, national insurance, insurances such as vehicle or public liability and where relevant 
appropriate to declare earnings in accordance with HMRC guidelines.   

 
FAIR DIRECT SELLING 
 
2.1     Any communication with a Consumer should respect their privacy and be carried out at a 

reasonable hour. 
 
2.2 When arranging a call or appointment to visit a Consumer with a view to affecting a sale or 

soliciting or confirming (or interesting the Consumer in placing) an order, the Direct Seller should 
not misrepresent the sales process and should: 

 
(i) make the appointment for a reasonable time of day for the Consumer or at a time agreed 

with the Consumer 
(ii) inform the Consumer that the Consumer will be under no obligation to place an order; 
(iii) inform the Consumer as to all other purposes of the call or meeting, e.g. to 

demonstrate/preview products; 
(iv) if the call or meeting is not a party plan sales event, inform the Consumer as to the likely 

length of time in advance; 
(v) where a Consumer is identified as vulnerable, take all reasonable steps to ensure that the 

vulnerability is not exploited, even unintentionally. 
 
2.3 The following will normally be considered as examples of unfair Direct Selling practices: 
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(i) failing to comply with paragraph 2.1 and 2.2 above, 
(ii) failing to lend the contract when the Consumer requests so; 
(iii) an unreasonably long visit to the Consumer’s home; 
(iv) falsely creating the impression that a Consumer has won or will win a prize; 
(v) offering a discounted price unless the undiscounted price quoted is a genuine price at 

which retail sales of a significant number of goods could reasonably have been expected to 
have been made; 

(vi) offering a “there and then” discount except where the discounted price is £100 or less. 
 
ADVERTISEMENTS 
 
3.1  Sellers' advertisements or promotional material (including social media posts) shall be truthful and 

accurate. Advertisements must be easily recognisable as marketing communications and must 
disclose their commercial intent. 

 
3.2 Sellers must identify themselves as an independent Seller for a Direct Selling Association Member 

(stating which company) in their social media profiles and website. 
 
IDENTIFICATION 
 
4.1 All Direct Sellers should immediately: 

(a) identify themselves to prospective Consumers and prospective team members; 
(b) explain the purpose of their contact; 
(c) identify the Member or third-party supplier and the products. 

 
ORDER ACKNOWLEDGEMENT 
 
5.1 Subject to Rule 5.3 below, Consumers’ acknowledgements must: 

(a) be clear and legible; 
(b) contain the Member's full name and address; 
(c) set out any guarantee referred to in Rule 6; 
(d) set out the Consumer’s right of cancellation referred to in Rule 8; 
(e) show that the Member belongs to the Association and contain the Association's logo; 
(f) give contact details of the Direct Seller and indicate the Direct Seller's contractual 

relationship with the Consumer; 
(g) indicate that the Direct Selling Association has a dispute resolution procedure. 

 
5.2 A copy of an order acknowledgement must be given to the Consumer when it is placed. Either 

the order acknowledgement, or some other document in a durable medium, given to the 
Consumer at or before the time of the order, must contain clear information as to the terms and 
conditions of supply and must include information as to delivery / completion dates. Unless 
otherwise agreed, delivery / completion shall be within 30 days of the order. 

 
5.3 The Consumer contract / order acknowledgement of a third-party supplier may not contain all the 

information listed at 5.1 above. In such circumstances the Seller must provide the Consumer with 
additional notice, which gives the following information: 

 
(a) The identity and address and other contact details of the Member. 
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(b) A statement (together with the Direct Selling Association logo) that the Member is a 
Member of the Direct Selling Association. 

(c) A statement that the Member is committed to having its Direct Sellers comply with the 
Direct Selling Association Seller Code of Conduct, together with information about how to 
access that code. 

(d) Information about the Direct Selling Association dispute resolution procedure, and how to 
access it. 

 
GUARANTEES 
 
6.1 Any guarantee of goods provided by the Direct Seller and / or the Member Company shall be 

clear and easy to understand. It must at least meet the Consumer's existing legal rights, and not 
affect his / her statutory rights. 

 
6.2 The Member will check for compliance of any guarantee provided by its third-party supplier. 
 
AFTER SALES SERVICE 
 
7.1   When an after sales service is offered, details and limitations must be clearly stated in writing. 

Where a Consumer would normally expect an after sales service but none is offered, this must be 
disclosed to the Consumer. 

 
RIGHTS OF CANCELLATION & REFUND 
 
8.1 Where the Seller is unable to supply goods or services, the Seller must make a full refund of any 

price or deposit, unless the Consumer agrees to accept substitute goods or services. 
 
8.2 Where a third-party supplier is unable to supply goods or services, the Seller will use her/her best 

endeavours to ensure that the third-party supplier makes a full refund of any price or deposit, 
unless the Consumer agrees to accept substitute goods or services. 

 
PRE-PAYMENTS 
 
9.1 Where a Consumer makes a pre-payment (or pays a deposit) under a contract to buy goods from 

a Direct Seller who is acting as principal (as retailer), the Direct Seller shall refund that pre-
payment in the event that delivery of the goods is not possible. If the Direct Seller is unable to (or 
fails to) deliver the goods and also is unable to (or fails to) refund the Consumer’s pre-payment, 
the Member will either deliver the goods or else will itself make the refund. 

  
BREACHES OF THE CONSUMER CODE 
 
10.1 Any complaint about a breach of the Seller Code shall be treated in the following way: 
 

(a) The complainant may refer it: 
(i) to the Chief Executive of the Member; or 
(ii) the Director of the Association. 

(b) If the complainant is dissatisfied with any solution proposed by the Member, or it is referred 
initially to the Director, the following procedure will be used: 
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(i) The complainant will be asked to set out details of the complaint in writing; 
(ii) The Director will send a copy of the written complaint to the Member requesting 

prompt remedial action; the complainant will be kept informed at all times; 
(iii) If the Director is not notified within 21 days that the matter has been resolved, he 

shall refer it to the Code Regulator and may notify the Board of the Association; 
(c) If the complainant is dissatisfied with the recommended action, or if the Member fails to act 

as required by the Director, the Director shall refer the complaint to the Code Regulator. 
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